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MARKET   DISTRIBUTION /  MARKET COMPETITION 
 
The objectives of this research were to study Thai spice’s situations of 
production and export, to analyze the comparison of spice export to Japan, USA, and 
UK between Thailand and the competitors, and to analyze the factors affecting the 
value change of Thai spice export. The secondary data sources were analyzed by 
quantitative method using Revealed Comparative Advantage (RCA) and Constant 
Market Share Model (CMS).  
The results showed that Thai spice production was in an average of 207,000 
tons per year. Garlic was the highest in the production of all Thai spices, around 59%, 
but ginger had the most export value, about 84.7%. Retails and wholesales were the 
marketing channels. During 1998-2008, Thai spice export valued 133.2 million US 
dollars. Japan, Pakistan, UK, Netherlands, and USA were the major markets for the 
export of Thai spices, with Japan being the most important. The summary of Revealed 
Comparative Advantage of Thai spice export to Japan, USA and UK when compared 
to other major export countries showed that: In Japan, Thailand gained the most 
comparative advantage with the average RCA of 6.94, followed by India (6.26), 
Taiwan (3.12), China (2.94) and Korea (0.67), respectively.  Although Thailand had 
the most RCA, the trend is now reducing. That means we have lost some competitive 
   

performance. In USA, Turkey had the most comparative advantage with the average 
RCA of 54.53, followed by Spain (22.23), India (11.89), Israel (6.80), Thailand (3.18) 
and China (1.32), respectively. In these countries, the competitive performance of 
Thailand is stable. However, in UK, India obtained the most comparative advantage 
with the average RCA of 25.4, followed by Thailand (14.2), China (2.9), Spain (1.9), 
Netherlands (0.9), and Germany (0.4), respectively. Thailand RCA trend was declining, 
and  that reflected the loss of competitive performance.  
The change of Thai spice export value in the world market was affected by the 
market size, market competition, and market distribution: 103.7% -4.6% and 0.9%, 
respectively. The spice export value to Japan, USA and UK was affected by the 
market size by 19.9%, 104.0%, and –305.4%; and affected by the market competition 
by about 80.1%, -4.0%, and 405.4%, respectively. 
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